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The companies shall create the homepage satisfying
4. 24 2% the customers' characteristics as well as their own
1o 2 AR e] AuE = characteristics for effective advertising and marketing
activities through the homepage. Thus, this study aims
4—2 NHE B BYE A= to identify the factors influencing on the selection of
homepage creators. To this end, this study examined the
4—3 ATRE B 78 A= causal relationship between the environmental factors of
homepage creation and decision making process of
5. 48 homepage creation. Next, it will empirically verify the
roles of parameters of corporate image and propensity
F1Ed of CEO related to the purchase decision making
process.
According to the results of research, the design
quality, price and outcome of homepage have the
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significant impact on the purchase decision making
process. In particular, the design quality had more
impact on the purchase decision making process. For
the corporate characteristics, the propensity of CEO and
corporate image demonstrated the significant impact on
the purchase decision, and especially the propensity of
CEO showed more impact. In case of the mediating
effect of corporate characteristics in the relationship
with the environmental factors of production and
purchase decision, only the corporate image indicated
the significant relationship. While the technology and
corporate capability couldn't have direct impact on the
purchase decision, the corporate image had impact on
the  purchase  decision. The  corporate  image
demonstrated the complete mediating effect in the
relationship with the environmental factors of production

and decision making.

Keywords: Environmental factors of homepage
creation, organizational purchase decision, propensity

of CEO, corporate image
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Z2aYs ol&ste BAFATE FAA 4 W
He o33 2o

AR, 2 AFEAZX 547 GREF 7]
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oz eyt 2R3 8EEE 104 o)) 549
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& 19 13.8
HENE 27 19.6
Bl CHE 64 46.4
CHstelo| & 27 19.6
F3E 1 7
1-3 ojgt 26 18.8
3-54 OJot 14 10.1
2243 [5-104 o2t 42 30.4
104 oA 54 39.1
3 2 1.4
1009 ojat 68 49.3
NS 100-200 19 13.8
= 200% O|AH 48 34.8
F3E 3 2.2
=5 7 5.1
S5/4e| 16 11.6
SISTey ?iH 11 8.0
FIETRE 52 37.7
A/OAE 38 27.5
22ct 14 10.1
ALl 20 14.5
Fel/chz| 38 27.5
TR 18 13.0
22| A 17 12.3
25 20 14.5
U ol 22 15.9
£33 3 2.2
7 138 100.0
4-2. A= ¥ g§IE AF
2 A7dE 24450 BEE A5 AsA
WA 2Ad 2 ARAINE AMgalen, a9lel
FE2 uf7k(eigen value) 1.0 oS 71EF02 F
A B4 Ans) A (varimax) & 0§31t
olg B3l B 2A7EE FHOE AR B4
(reliability analysis)< Aty eldAd¥ 2SS
AZsart
A= A B 1 HAFLBA(internal

o

consistency)

g9l&l= Crobach's a AFES Z&

st BAsgTh 4 995 A= AsE

=5
60 ooz Yeh} 24 JxE Algstr|d] Fe

7F gle AeE YEhEt
AAEF el ek el

3

A

43 [

FH
=
2




N BE e 2ol mE 37 aclew FEHYe | [E 5] 7IgSN 20184 9 Ml A4S Al

m, 7} WS ofeldl Flo] BT 1o]itel 2%l QoIx [ofo[A| 24k [Crobach’
AAAE 0601402 Jegth meby £ Aol A OB dE L @ 1 88 | .
A aQloz HAAE Wl vey % 9dd, e e T
M R Ao, OAd e eggel dglen, Al S
A Sa[xo[ T et 7| 825
7HA 8R1E E4o) AHEE we] dHEe 58.7%% TS ZAlBH= 7Y | 753
.1 olH u| |25 5
YRSt ;o_: Salof7 ZZH | 4.853|34.665 | 0.842
=
2H|X BHE 443
(£ 4] MAE2e0l QolEM U A=lE AS Ao} CiZE ol 057
S orE T oro P | = [Crobachs S Z385240] 2l= T[] 734
Mz |z | s . AR e
7183 o 2 S2A SSNM 813
MoI2~0] Z=EIE oFd ToE 1ol X 747 | 2.070 [ 14.786 | 0.734
& AAE| 7 707 njZtst Asi= 748
E[ESERETEIETN ToiolAEE
Hel0 AMstE =2 | 613 HMIZtARR] IZHAL ZH[O] 702
R | MM\ M8 |
A=z 2014 583 4,971 |38.240| 0.814 MZEAle| 72X e, C
EPlo MY 571 KFE' Y ZEE2|Q oH 754
N2 e NECE 585 i
MHIA) 712 AE mz ol mEso ol | 1.388 | 9.913 | 0.749
HRIHE oidlEs 780 HEE0 D= SSFE= |
= 1 SiCf= Cixjolo] |
P9 AE 7P 2o Ceol &l
THHAEISE ZlolE & Ags sesie g | 07
= AT M= -804 A k= 71E A
re =2 M= Mo D74
)\|_g__7(|, XI‘EJ’SE = |_o°|': ST
of lof 2 20 5
SCDCP)EJE‘ 23T 825 | ) 563 [12.020] 0741
Cloft Ziain| 3012 = =02 99 aRIleA ARE I HA
= = ZRIALE A2 623 ANE ALY AR i TR ES
s olg3 BeleRae AN FAeARY =
=
ZiMoll 3= Cixfel | 742 g 918 Amos 5.00] AHEHA e, Hh-=H (ML
f’:ﬂ SOl ME | oo maximum likelihood estimation)< o]&3}o] HZ3}9]
APIE UBPORI A o | 1.093 |8.4121 0.738 o Elaghee] Aw A= 52=386.210, At
= .0
st _ =(d.f)=214, p3t=0.000, GFI=0.906, AGFI=0.850,
A ZH(o|X| HiwHlRl| -
ol .527 RMR=0.122, CFI=.897, RMSEA(Root Mean
Square Error of Residual)=0.068% YEelgon =
Geen ANl 0 By peas (x| PANE T LE 0D el A wasel de
51914 BE H}Q‘r 2ol BT 39 aQlog pay | 1 ot Ee] AUATI Fusie o2 SHUS
= ] e ™ 5]
%4\9‘111’ z} E9] ofolAl Fo] BF 1o]4o|H S0 AA A7 FAES A3 7(46]—0}1:]'1 o
AR 05l el g £ gy | ST ST AFUAGALDED 9B 5
AN G54 n9low A wel Agelu, | SITIATE 06 olFelAM FAHRLE FAG
A8 A%, FNARe Begel dge | (7200
W, A b 2% B A8 mel gyme | THI HIHIAS =dsl S dfw
59.4%2 Ebdo (construct reliability) 9} HoE45Z3H average

variance extracted)& AT I A3 YRS

2,714 3 A=, 71 2 4

&, Z1delmlA], Feleabdd e AlFes 27t 70,

73, 71, 76, .84, 76 121 B

51, 52, 54, 52, 522 UElgTh ohebx
Rikis

Ee W
& A NFQRHE 70, FEFEAFEF 500L
FEAA 7 AFES el FEES AR



208

ASEGAE S Ztety & 4 th(Bagozzi et al.
1988).

HEERAELE 271A Y S, HaRAFEES
(AVE)e] /MEET ABATe AT &g 433
2)¢] ¥ (Fornell & Larcker 1981)¢} 7+ A#A S5
9 95% 7 FAAI FAANERY FBAS 71
S TsE=R] R (Anderson et al. 1988)F E3)
HEZ 4 Stk [ 7] ®BXo] gizbd o]ste]
Zy ABAG AF kel AVE 3 2381A] %ol &
T o] 71ES FEAE AeE Yyt g&o
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TFE G 18 XA &L Aoz Yeiuth wmet
A ERly 2JEAS T AFE 74 AqdE
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[Z 6] &l Qol2A ZHn}

0l .| Average
=X
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o VPl | 0.733
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C)J'l-
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TYL | 0.659
TY2 |0.617#%x|5.692
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#* p<.05, #* p<.01l
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Aot
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«Coefficents are standardzed value and t—values of
parameter estimates are in parentheses.
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