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A Study on the Narrative of Visual Brand Identity

2% (Kim, changrea)
AR ol 2~ AFYA oA YA}I(F)




=290}
Abstract
1. M2
1. A+ 54
2 AT WY 2L e

I 0|2
I EEEE I B
2. 22Ee|s} Wejg
3. W7 e n
IR EERIEEEE RN
2) M7 e ne 5
4. BAESE M7 ofo]dElE]
D BaEe] Ao
2) WF B ofo] el

=]
[i
=
n

H|FE Oto[HIE[of|A{ 2| E|LHZ{E[Z
Bl WefE|Be) 7

BlolA Wi2iE|Be] d87d
BIolA 9] We e B Abe]

=)

w o=
T T =

I
1 a2 e

T

=
!
r

L]
[
Ao
rok

(Keyword)

Narrative, Brand, Brand Identity, Narrative Brand

=
=2

& yaze] 4447 A7e ookl FE(Homo
Narans)% olop]% Fa Aves 924 2
Foha slagh et olopy] S veEn
o tgom A4H4 Ratht 0l Eof ol
al
e}

T

tFstel dests Fell TE71e S =

ol
N
R

of

RE £319] A4 &ne g9 A, e e
S HAL Jow, ofA W MAXNSR A It}
284 Hgo] FAgE I gtk
by E =Fode tAkldA el B
Ag SHelA e e B} HFd WHEE 28
BE ofoltlEE] Fol o2&
2 e Balsd a9 A4
BlolA 9] WHEE AlEE At 1
I 2 olo|dE|E = AEH

i >
M H ofo
Heop@ 29N ez

(e}
Hram

=
S

=
=

on}
—
1o toh
18
nﬁ_’
ro.
2
2
O
o
o
=)
)
)
<
g
B,
a:
(@)
=
<
il
B O ool N e
>

Moz EH}E RO olob/|e AEH EH

B2 g Pysel MAAE
3 2 W7D B4 deEne] 482
2N A Al olol AL 22 A
[e]

[0 nf

Abstract

In As John Niles characterized humans as homo
narrans, we seek and make use of stories for various
purposes. It was relatively recently that scholars
came to recognize narrative as an object of theoretical
observation. Through nineteen nineties, study of
narrative has branched into various disciplines and
fields, influencing the cultural spheres of production
and consumption across the world.

In this article, I explore the discussions and theories
of narrative, visual narrative, and visual brand
identity, and then illustrate the issues of narrative
with visual Bls that are regarded as successful and
innovative by practitioners of narrative. After the
illustrations, I suggest that narrative can be a salient
and alternative candidate for forming a solid identity

in visual BL
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